











Internet Marketing

In a nutshell, you pay for clicks. That is, if someone does
a search for “author Web sites,” and they click on a pay-per-
click ad of mine, I will get charged for that click. Clicks can cost
anywhere from 10 cents to upwards of $5. It all depends on how
many other people are bidding on that term.

To create a PPC campaign, you will need to establish a list of
keywords that you think your potential buyers might enter into a
search engine to find a product like yours. For instance, let’s say
that I need a new vacuum cleaner, so I go to Google and type in

the term “vacuum cleaner.”

Below is my SERP—search engine results page—that 1
found from my Google search.

Notice how the top two results and everything along the
right side of the screen are sponsored results. These companies
have paid to have their sites come up on the first page. Every
other site listed from the third result down is known as an organic
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listing—meaning that these sites have been indexed and ranked
high for the keyword phrase “vacuum cleaner.”

Okay, so once you have your keyword list, you will bid
on those keywords. The more popular those keywords are, the
higher your bids will be. Your job is to find the best keywords
for your product with the least amount of competition. Keep in
mind: if your term is not popular, chances are no one is search-

ing for it—do your research and be as specific as possible.

Though it may be tempting to be in the number-one
position, your campaign will be more effective if you bid on the
number-three position. Chances are, if people are taking the time
to search for something on the Internet, they are not going to
settle for the first listing they find; they will click-through most
of the items on the first page until they find exactly what they
are looking for. Many people will click-through, but about two
percent will buy. Try not to be too enticing, unless you mean
exactly what you say. Don’t encourage clicks that won't convert.

The keywords you choose for your campaign must not offer
something you can't deliver. Otherwise, you will be very successful
at driving traffic, which will cost you every time someone clicks-
through to your site, but those clicks will not convert into revenue
if your visitors don't find what they are looking for. Like any other
marketing campaign, you must qualify your buyer. Be honest and
very specific when you create the description for each keyword
you bid on, and your campaign will be a successful one.

Keywords: Otherwise known as keyword phrases, like
“vacuum cleaner,” for instance. Developing a keyword list will
be one of the most important things you do when it comes
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to building and maintaining a successful Web site. Including
valuable keywords can be the difference between a Web site that
drives traffic and an online brochure that no one knows about.

What you are looking for are the terms that your audience
will input into a search engine, like Google or MSN, to find you.
Your list should be comprised of specific phrases that will most
accurately define your book. Its the difference between fiction
and children’s fiction. Children’s fiction is more specific. Once
you have a solid list of terms, see how popular they really are and
find out who your competition is. Here are some tools to help
you develop your list:

* Nichebot - http://www.nichebot.com/

* Google Tool - https://adwords.google.com/select/
KeywordToolExternal

* Digital Point - http://www.digitalpoint.com/tools/sugge
stion/?keywords=author+websites&country=us

* Overture - http://inventory.overture.com/d/searchinven-
tory/suggestion/

These tools will help you determine the density of the
keyword term—in other words, how many people searched for
that term last month—and also give you suggestions for other
phrases. Keep in mind that some of the suggestions simply won't
apply to you—use common sense, try to think like your audience
and, most importantly, check up on your keywords at least every
three months. This is an ongoing process, and you would serve
yourself well in staying on top of your keyword game.

SEO (Search Engine Optimization): This is the task of
optimizing your Web site with keywords and relevant content
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that will increase your placement on a SERP. There are many
programs and SEO companies that will make claims of how
effectively their SEO techniques will increase your PageRank™.
These programs employ automated search engine submissions
and code alterations. Sometimes it works, sometimes it doesn’t—

it’s always expensive.

This is not an easy task, as search engines frequently change
the algorithms they use to index and rank Web sites. It is not
uncommon for a company to bask in the glory of the number
one spot on a SERP, only to find themselves completely obliter-
ated from the page one day. What happened? The algorithms
changed. What Google deemed important yesterday may no
longer be valued today. So, how do you stay on top? The answer

is organic SEO.

Organic SEO: Organic listings on a SERP are the result of
you manually optimizing your site, manually submitting your
Web site to search engines and open directories, and developing
relationships with other site owners in hopes of getting them to
link back to your site. An organic listing is far more credible than
an automated listing you will get from tricking the search engines.
Organic listings are based on the value of your site’s content and
the value that other sites place on your site by linking back to

yours.

Search engines want to provide their users with the most
relevant content for every search term or keyword phrase entered.
Each engine uses a different means to determine the relevance of
your site, though Yahoo, and MSN are very similar and seem to
employ similar techniques as Google. An excellent example of
changing algorithms is the fate of meta tags a few years ago—they
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are now a thing of the past. It used to be that you could embed
meta tags (keywords) into the code of your site that described
the content and purpose of your site. Search engines would then
spider and index your site for those terms. However, flagrant
misuse of this tool soon drove Google to ignore them altogether.
Consequently, other search engines like Yahoo have followed
suit. I still include meta tags in my sites, just in case importance

is ever placed on them again—you never know.

Back-Link: A back-link is a link back to your site from
another site. There are three types of links you should know
about. Each one will help increase your PageRank™. The more
links you have, the better.

A URL link is where the Web site address (URL) is the actual
link and what the visitor views and clicks on. This type of link
helps increase your PageRank™ popularity among search engines.
An example of a URL link would be www.websitewow.com.

The second type of link is a Title & Name link. In this case,
the name of the Web site or business is the link, and the address
is not visible to the viewer. In other words, “Web Site WOW”
would be the link; you don't actually see the URL, but the link
will go to the Web site just the same. The URL is hidden in the
code. This will help your PageRank™ , but the words you choose
for that link are highly important. If you choose to have this type
of link, make sure the link includes your company name and the
benefit visitors will get should they click on the link.

Finally, there are Anchor Text links. These links point to a
designated page on your site; they target specific search terms.
For example, you could use this link to target a specific offering
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on your site, like a teleclass, an e-book, or a free newsletter.
For instance, I might use the anchor text: “Buy Web Site WOW
and learn how to sell more books on the Internet”—this would
then link directly to a commerce page. These types of links are
the most effective when it comes to increasing a specific page’s
ranking and are very popular in the SEO community.

There are many ways to get a back-link. First of all, you
just have to ask for them. Find sites with a similar audience
to yours who will be willing to link to you. If you are offering
something of value on your site, chances are good that other
site owners will happily link to you. Search engines place a lot
of importance on back-links because if your peers are willing
to link to you, there must be something worthy of linking to.
Like you, search engines want to give their customers the best
product possible. Keep in mind though, the best back-links
are those that come from sites with a high PageRank™. If you
are link swapping with a bunch of other low-ranked sites,
your PageRank™ won't be affected much, but it will gain you
exposure, and that is always valuable.

Who Made Google King?

According to Nielsen/NetRatings, we all did. In 2006,
approximately 44 percent of the Internet population used
Google as their number-one choice for Internet searches. Also,
its important to know that most Internet surfers find what they
are looking for in their search engine (meaning they don't type
the URL directly into their address field). If it doesn’t come up in
a Google search, they don’t find it.

Because of this popularity among Internet users, Google’s
PageRank™ system has become the brass ring of Internet searches.
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A high PageRank™ in Google is like paving a superhighway to
your otherwise inaccessible Web site. The problem is that there
is so much competition out there, getting your topic to the top
can be an exhausting and highly expensive venture.

Plus, high-profile companies like MySpace.com have
a high PageRank™ due to sheer popularity. Four is a pretty
common PageRank™ for authors who promote their Web
sites with vigor. Getting over the hump seems to be a real
challenge. Large corporations spend millions on SEO (search
engine optimization). How does an author keep up with that?
Well, the fact is, if you are true to your audience and provide a
valuable service, then your PageRank™ will increase—slowly,
but surely.

Like you, Google wants to be the best at what they do. They
promote themselves as the search engine that “searches more
sites more quickly, delivering the most relevant results,”
(http://www.google.com/technology/).

By definition, a PageRank™ is a fairly complicated term, but
for you and me, it’s simply a race to 10. In a nutshell, a site can
have a PageRank™ from O to 10: the higher your PageRank™,
the higher your chance of appearing in a search. Basically, this
system places value on your site based on your relevant content
and the number of other sites linking to yours.

There are a number of ways to find your Web site’s
PageRank™. Firstly, you can install a Google toolbar in your
browser (it does not work in all browsers); this is a quick and
easy way to have constant access, though many people feel it
slows down their browsers.
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You can also log onto www.alexa.com for a complete
breakdown of your site’s traffic details, including the number of
sites that link to yours and how popular they are. Or logon to
Blogflux.com to get your results without the fuss.

PageRank™ relies on the uniquely democratic nature of the Web
by using its vast link structure as an indicator of an individual page's
value. In essence, Google interprets a link from page A to page B
as a vote, by page A, for page B. But Google looks at more
than the sheer volume of votes, or links a page receives;
it also analyzes the page that casts the vote. Votes cast by
pages that are themselves “important” weigh

more heavily and help to make other pages “important.”

Important, high-quality sites receive a higher PageRank™, which
Google remembers each time it conducts a search. Of course,
important pages mean nothing to you if they don't match your

query. So Google combines PageRank™ with text-matching
techniques to find pages that are both important and relevant
to your search. Google goes far beyond the number of times a term
appears on a page and examines all aspects of the page’s content
(and the content of the pages linking to it) to determine
if it's a good match for your query.
—source: http://www.google.com/technology/

The methods that Google uses to rank your site are a constant
subject for speculation among SEO experts. One way that SEOs
try to crack the code is by staying on top of recent patents filed
by Google. This gives us a little insight as to what Google is doing

and what we can do to increase our own coveted ranking.
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Google filed a patent that may affect authors significantly.
The patent (system and method for supporting editorial opinion
in the ranking of search results) tells us that Google is moving
toward a hands-on approach—simply put: a human editorial
process. This means that your site will be judged on its merits,
not its bells and whistles. Good news for us—the more relevant
content you have, the more likely you are to get noticed. Getting
noticed means being indexed and appearing in search engines for
your common keywords and phrases that, as mentioned earlier,
should be used throughout your site—often.

Lots of relevant content is a given, but there is more you
can do. Google offers many free tools to help you get noticed and
increase your PageRank ™.

* Google Video: This tool allows you to effectively create
your own TV show, something like an infomercial, where you
share your expertise in a new medium that is gaining popularity
as you read this. Check it out: http://video.google.com.

* Google Base: This Google program allows you to submit
all types of online and offline content. Google describes this as
a way for people to find your content—and it’s free: http://base.
google.com/base/about.html.

* Google Maps: Add your business to Google Maps. 1
caution people who work out of their homes not to do this,
as you may invite unwanted guests to your front door. As an
author, you should think twice about making your home address
readily available to your fans. If, however, you have an office or
a publishing address, this is a great way to create more exposure
for yourself on the Net. Go to http://local.google.com/ and click
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on the link that says Add/Edit Your Business.

* Google Site Map: A Google site map ensures that Google
indexes every page of your site, not just your home page. It’s as
simple as creating a Google account at https://www.google.com/
accounts/NewAccount and requesting a site map for your URL;
you can add as many sites as you want to this account. Best of
all—this is free and easy.

Other tools are listed throughout this text; Google News
and Google Image Base are two additional tools to help you gain
the edge and reach your book-buying market.

A Little Code Goes a Long Way

This may be the one section you dread, but read it anyway.
Not because you should employ these techniques yourself, but
because you should know to ask your webmaster about them.

The entire point of building a Web site is to get people to
visit it. Part of driving traffic is optimizing your site for a higher
PageRank™ and getting found by people all over the world—
someone is looking for your book; help him/her find you.

The first thing you need to concentrate on is well-written
copy that includes your keywords. But, do not list keywords for
the sake of listing keywords. Remember, your goal is to entice
your readers, not to confuse them. Plus, search engines look for
this type of abuse; it would not be in your best interest to risk the
chance of getting de-indexed.

Asyou build your site, consider the searchability of your site’s
well-written text. For instance, an image does not contain search-

able content. If you are serious about getting your site indexed
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on search engines, you will want to have as much searchable
content as possible—this means creating your text in HTML. If
your designer converts your copy into an image with hot buttons
instead of links, you have a small chance of that page ever getting
noticed by a search engine. Also, while Flash programming may
look good, its not searchable. For the savvy author looking to
drive traffic and sell books, a Flash site is not the best option.
Flash sites are best suited for companies whose brand is already
established and whose traditional marketing efforts are driving
traffic in droves—Iike Nike, or Oprah.

Another important element you need to consider when

building your site is the power of page titles.
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Page titles can be found above the address bar of your
browser. Not every browser will show page titles—but all search
engines will read them and display them in a search result. Often
a Web page will have the page title of “untitled.” Ouch. Another
common mistake people make is having a very generic page title,
like “about the author” or “home page.”

Sadly, most authors don’t know to ask about page titles, so
programmers use something generic to name the page.

Notice the page title in example one: “Viral marketing
- Wikipedia, the free encyclopedia.” Here in example two this
appears as the first non-sponsored result.
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Compare the two. Notice how the listing result is the page
title? Also, the description is the content on the page where the
term viral marketing is first listed. Think about this. The page
title is extremely important. Further, the use of the keyword
within the text is also extremely important. Pepper keywords
throughout your text and use page titles that relate specifically to
the content on that page. In other words, every page on your site
should have a unique page title. It just might get you noticed!

Creating an effective page title can be a real challenge. Take
your time and don't settle for something generic. Use keywords
that will effectively define for your reader what appears on that
particular page of your site. Do not use irrelevant words that you
think will increase your visibility—if they don't fit, then don’t use
them. Search engines frown on this practice, and you could get
de-indexed—that is, blacklisted.

A page title optimized for Google should include 66 charac-
ters, including spaces. Anything longer will be cut out and replaced
with an ellipsis (...), which could hurt you if the person searching
for you can’t see the most relevant terms in your page title.

Next, think about the importance of pictures. The right
image can tell a vivid story, but what if that picture doesnt show
up? It can happen; some people set their browser so that images
do not appear; this helps the page load faster. The problem for you
is that your reader is missing out on some very important elements

of your site, possibly the items that will help you make a sale.

ALT tags will help. If someone has turned off the image
loader within his or her browser, your ALT tag will appear in
place of the image; however, if you do not include ALT tags,
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all the user will see is a big red X. ALT tags also serve the blind
market as the tags describe for the visually impaired what is on
the Web page.

An ALT tag should effectively describe the item; your book
should have the title of your book and something that indicates
it's a book; for instance, this book would have the ALT tag: “buy
the book Web Site WOW: Turn Your Web Site into Your Most
Powerful Marketing Tool.”

Include picture description tags for each image on your site.
The beauty of these tags is they might get you noticed in a Google
Image Search. Let’s say there is a picture of a hot-air balloon on
your site, and you have used the picture description tag: “hot
air balloon.” Tt is entirely possible that someone searching for
hot-air balloons might find your site. And if you happen to have
a book on hot-air balloons or adventures, you might make a sale.
Get the picture?

People searching for images in Google Image Search could
inadvertently find your site through your image descriptions.
More traffic and more inbound links will increase your ranking
with Google and increase your chance of being listed higher
in a search. Be sure to use relevant keywords to describe your
images.

Picture description tags are very effective now because so
few people are using this technique, but hurry, this won't last
long. Once everyone on the Net discovers our secret, this SEO
technique will become diluted and less effective.

Another technique to employ is the inclusion of description
tags for each page—a short paragraph that will be embedded in
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your HTML code (you won't see this). Its purpose is to quickly tell
the search engine what that page is all about. Be sure to include
many of your keywords and keyword phrases within this tag.
Like meta tags, description tags are not as important but should
be implemented anyway. You never know when search engines
might start placing more importance on description tags.

Be prepared for anything. Get all your ducks in a row, and

your site will take on a life of its own.

Okay-Go

Now that we have that out of the way, it’s time to talk about
the many exciting tools available to you. These tools are fairly easy
to use and, for the most part, they are free. Don't do everything
at once; create a timeline and try to do one thing a day. Just like
any marketing campaign, if you try to do everything at once, you
will burn out. So, don’t risk author burnout—make the most of
your time and you will reap the benefits.

It's a Blog-Read-Blog World

Remember this: As an author, you are either an expert
(non-fiction) or a celebrity (fiction). So, if you are not blogging
because you think people won't care, think again. Every author
has an audience—a blog is a great way to reach them. By writing
a book, you have elevated your status in life—it’s time for you to
self-promote.

The introduction of the blog into the online world is yester-
days news—even so, many people are hesitant to create their
own blogs because they don't think they have the time or they
simply do not understand the benefits. Here’s a reminder as to
why you should have your very own blog (Web log).
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Firstly, having a blog will strengthen your position as an
expert in your field. Everything you post on your blog does
not have to be a full-length article; it can be a commentary on
current events, a short tip, an announcement, a link to an article
on someone else’ site, etc. Also, a blog is a great place for you to
position yourself within the media.

Believe it or not, your post could lead to an interview
with the media or with other bloggers. It’s true—the media is
always looking for experts to add value to their stories, and they
commonly search for story ideas and experts on the Net.

If you blog just once a week for 10 minutes, you will be
surprised at how quickly your blog will grow, both in size and
popularity. And, after a while, you might discover that you are
writing your forthcoming book without even realizing it.

Secondly, a blog is a great way to add fresh new content
to your site without any programming knowledge whatsoever.
There’s no need to call your webmaster every time you want to
add something new—simply post it to your blog. You can log
on to your blog any time, any day, and stay in control of your
new content. Plus, blogs are easy to set up, and they are, for the
most part, free. Blogger.com, TypePad.com and WordPress.org
are viable options to consider.

What'’s more, you can customize your blog to look like your
Web site, or you can create a WordPress-powered Web site with
the ability to add new pages, categories, and nifty tools, like a

podcast creator.

Be sure to add a blog button to your Web site and store your

blog on your server (the place where your Web site is hosted
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or stored). This will help increase your PageRank™ because
you will be adding new content to your site often—this is the
number-one reason to have a blog on your site (remember to

include a good mix of your keywords when appropriate).

If you are posting very long entries every time you blog,
split your entry into two parts by using the “split post with more
tag.” When you post your entry, your reader will see the first
few sentences of each entry, all of which will have a “More” tag.
This option is available in the toolbar of your WordPress toolbar.
If you don't see the toolbar, try opening your blog in a different

browser.

Read more links help you in two ways: they will create more
click-throughs on your site and also allow your viewers to read
through several headlines at once. This is especially helpful if
you tend to write very long posts. Your readers are less likely to
click off your site if you provide them with many options and let
them decide which posts they will read.

A great way to add extra value to your blog posts is to provide
links throughout your post. This will add credibility to your entry
and allow you to reference your sources or shed additional light
on confusing topics—your readers will trust you more if you can
show that you know what you are talking about.

If you do offer a link that leads the reader away from your
site, open the link in a new window: that way, your site will
still be there when the reader finally exits out of the site you
sent them to. Have you ever been surfing the Net, moving from
one site to another, through a chain of various links, when you

decided to close the browser window and, lo and behold, there’s
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that site you were looking at to begin with? Opening links in a
new window will ensure that your readers revisit your site, even
if they don’t mean to.

As is true with your Web site, add images. Keep your posts
interesting, and your reader will be more likely to stay engaged.

There are numerous blog plug-ins, or add-ons, that will
make your blog more interesting. Even if you choose not to add
these features, you will absolutely benefit from a well-written blog.
Your loyal readers will advertise your site for you, and your online
presence will take on a life of its own. Above all, be consistent and
patient—your blog will pay off in the long run, and you may find
that you are addicted to this blog-read-blog world of ours.

If you happen to be a fiction writer, never fear, the blog
is for you too. This could be a great way for you to keep your
readers interested in your characters. In fact, you could have
your characters blog on current events, or you could develop
a back-story for your characters. Have your characters keep a
daily journal, or interview characters from other novels. Your
opportunities are limitless. Invite your readers to comment on
possible plot lines for your next book, have a contest to help you
name a character, or develop an alternative ending. All of these
techniques are a great way to build a buzz and keep your readers
excited about your book (and forthcoming books).

Blogs are a great way to create a community among your
readers and fans—each entry you post is an opportunity for your
readers to make comments, or ask questions regarding that topic.
The difference between an online community forum board and

a blog is that with a blog only you can post new topics and your
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readers can only post comments, but that is as far as the interac-
tion goes.

If you are wary of letting people comment on your blog,
remember that you retain complete control. You can set it up so
that every time someone posts a comment you will be notified
via e-mail, and then you will have the option to either approve or
reject that comment. Or, you can disallow comments altogether.

Track your blog traffic and see just how popular your blog
becomes. MyBloglog.com [http://www.mybloglog.com/] is a free
program (with a paid upgrade service) that will allow you to see
where your readers are coming from, what links they click on,
and from which pages they are exiting. This is a great tool to
help you hone your blogging skills and write great content for
your audience. Also, ask your hosting company which traffic-
tracking software they offer.

Many authors ask me how to get listed in blog directories.
The fact is, you simply need to submit your blog URL to the
desired directory (check for submission guidelines as many sites
will require minimum blog entries while others may charge a fee
for this service).

There are many ways to get your blog noticed, and being
listed in someone else’s blog is a great place to start. Ask other
bloggers (who write about books or review books within your
genre) to review your book (always develop a relationship before
you pop the question).

Here’s a great place to look for other blogging authors: http://
www.authorsblogs.com/. Submit your blog to their list while you
are in there. Also, submit your blog to http://www.blogflux.com/.
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This site has great information, upgrade opportunities, and tips;
you might want to go there every once in a while to see what'’s
new. Lastly, submit your blog to http://blogsearch.google.com/
ping often. And of course Google Blog Search is a great way to
find other interesting blogs.

Just blog. But be sure that you always blog on topic and
that you do not include posts about your pets or pictures of your
family. Blog readers look for value—give them what they want

and they will remain loyal readers.

Get Syndicated With Really Simple Syndication

What writer hasn’t dreamed of some day getting syndicat-
ed? Well, your opportunity awaits you—seize the moment. All
you need is a syndication feed. There are two ways to do this:
you either need an RSS (Real Simple Syndication, also known as
Rich Site Summary) or an Atom Feed.

WordPress automatically comes with an RSS feed, while
the Blogger sites come with an Atom feed. These enable you
to syndicate your blog so that every time you post an update,
whoever subscribes to your feed will be notified that you've
added new material to your site. In essence, it streamlines your

new posts to the toolbars of your readers.

These syndication feeds are types of code that are written
into your Web site’s or your blogs content. Many newsreaders
support both types of feeds, but others support one or the other;
for instance, Blogger.com only supports an Atom feed. Nearly
every major news source, like the BBC, CNN, and Forbes, uses
an RSS feed to keep their readers abreast of breaking news and to
ensure that their readers keep reading.
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A syndication feed allows you to accomplish two very
important things: it allows you to syndicate your blog or newslet-
ter, while also making it possible for you to grab fresh content
for your own site. This is great news for people who are worried
about being able to write enough content to keep their audience
interested. As an expert in your field, your readers will appreciate
any articles you share with them, as long as you stay on topic.
For example, the Web site www.digg.com is a database of articles
on every topic that you can post to your own blog. It’s free—you
just need to become a member. Heres how it works: Lets say
you have written a book on parenting; you would log on to the
site and do a search for “parenting.” A recent search found this
article: Tips, Expert Advice, Online Educational Quizzes & Tests,
Parents. You simply choose the option that allows this article to
post to your blog—now you have fresh, relevant content. Easy.
Remember, adding content to your site often will help increase
your PageRank™.

Let's move on to the exciting world of syndication. This is a
simple overview and does not include every answer to RSS and
Atom feeds.

A company called Bot-A-Blog (http://www.botablog.com)
offers e-mail updates to your clients each time you post new content
(your readers have to request these updates). For this, you will need
an RSS feed. Heres how it works: You add a subscription box to your
site (generated by Bot-A-Blog), your readers then make the choice
to subscribe by clicking the subscription box, and Bot-A-Blog sends
your subscribers an e-mail every time you post something new.

If you use Blogger, you can set up an Atom feed yourself. Trust
me—it5s easy. When Google purchased Blogger in February of 2003,
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they consolidated Blogger and Blogger PRO and made everything
available for free. Once you utilize this option, you are syndicated—
your subscribers simply need a type of newsreader, like the one
offered by FireFox, and they can add you to their live bookmarks.

If you are not using FireFox, now might be a good time to
make the switch. FireFox is a free open-source Internet browser
that provides a newsreader, popup blockers, and other benefits.
Or, a search on your favorite search engine will uncover a long

list of available newsreaders.

Once you have added a syndication feed to your site, you
have to make it available to your readers and they have to add it to
their newsreader. This is what links you and your readers together.
Your reader has to click on your RSS feed or Atom feed and add
it to his or her newsreader. This is revolutionizing syndication—
you don't have to be CNN to reach a large market; you just have
to offer newsworthy content that is relevant to your audience.

Word to the wise: include a terms-of-use link that states
exactly how you want to be credited, should your readers choose
to post your articles on their blogs or websites. That’s really what
syndication is all about: disseminating information to many
people. Thank you, Internet. With your syndication feed, you
will not only reach your audience in a timely manner, but you
will also leave your footprints across the net and increase your
Google PageRank™ as well.

Do You Press the Issue?

There’s no getting around it, as an author, you must
promote yourself—that’s that. Even if you are a traditionally
published author, your publisher will expect you to promote
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your book. With that said, most marketers will agree that the
most effective form of marketing is publicity. There is good
news: you can seek free publicity online; in fact, the Internet
is perhaps the best venue for this. Internet marketing is the
wave of the future and should go hand in hand with your
traditional campaign.

Every time you are mentioned on the net, ask for a link
back to your site. Every back-link is like a little footprint that
leads to you. Every mention of you across the net is added
exposure and the potential to reach someone outside of your
realm of influence. A press release or short article is a great way

to establish yourself as an expert, attain added exposure, and get
a valuable back-link.

Many people overlook the power of the press release. Every
time you do something new, come up with a new idea, or have
something to say about current events, consider writing a press

announcement or article on that subject.

Lets say you have written a book on nutritional supple-
ments; you could write an article in January about how nutrition-
al supplements can help people with their New Year’s resolutions
of losing weight and getting healthy.

If your release is positioned properly, there is a chance that
a reporter will pick up your story, or maybe another site owner
looking for relevant content will post your article on his or her
site and link back to you. This allows you to tap into a new
audience that is 100 percent interested in your topic. Next time
you release something newsworthy, submit it to online press-

release databases, like these:
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* http://www.free-press-release-center.info
* http://www.prweb.com
* http://www.prleap.com

If your article is posted on another Web site, your link
popularity will be increased and so will your Google PageRank™.
When you submit to the Free Press Release Center (FPRC) they
will allow you to supply some keywords with your press release.
When the page for that press release is viewed by someone,
including the search engines, the keywords will be used to create
links within your press release back to your Web site. You might
also consider upgrading your account with companies like FPRC
so that your press release remains in their system forever. That

way your content is always working for you.

As you write your press release, remember to optimize
it for the keywords that your audience may type into a search
engine. Translation: When someone searches for information
in your industry, your press release will be seen as relevant
by the search engines and will lead your readers back to

your site.
Here are some tips to ensure that you get optimal results:

1. Create a captivating title. This is the first thing search
engines spider (read). Try to use important keywords in there, but
also make sure it will captivate the media and get you noticed.

2. Heading tags. Much like the title, this is one of the
first things people and search engines will see—optimize the
beginning of your release with relevant keywords. A well-written
press release will announce the most important aspect of your

story right up front.
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3. Don't overdo it. If you use the same words over and
over, regardless of how relevant they are, you run the risk of
being viewed as spam. First and foremost, craft a press release
that is well written—this will guarantee exposure faster than any
SEO tricks out there.

Affiliate Programs=Is Your Net Working for You?

As you develop relationships and align yourself with
others in your industry, ask yourself: What can they do for
me? Of course, they will likely be asking themselves the same
question. A great way to offer value and encourage others to
link to your site is an affiliate program. Reward those who link
to you, and they will be more likely to jump on board and
spread the news about your great product. Affiliate program
management software, such as http:/ProfitAutomation.com
allows you the option of paying people (on a per-click basis)
just for sending traffic to you. You can also pay on a per-sale
basis, which I recommend above paying for links. Links might
generate a lot of traffic, but are only guaranteed to cost you
money. Pay for solid sales.

Get Intimate With Your Domain Name

One of the worst things you can do is let your domain name
expire, especially because you could risk losing it to someone
else. If you do forget where you registered your domain name,
or can’t find your passwords, you can look it up online: http://

www.whois.net.

This extensive database will tell you where your domain is
registered and how to contact them. They will send your informa-
tion to the e-mail they have on file for you.
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Here are some things to think about:

1. Remember to keep all of your Internet- and Web site-related
passwords in one file—be sure to store a copy in a separate place.

2. Don'tlet your domain expire—there are SPAM companies
that buy up expired URLs and use them to drive traffic and
promote their pay-par-click advertisements.

3. Don't pay too much for your domain. GoDaddy.com

offers affordable pricing and great service.

4. 1f the domain name you want is taken, find out who
owns it and offer to buy it from them.

5. You will have the option of registering your domain
publicly or privately. Private registration will cost you a little more
money. If you register your name with a PO. Box, I recommend
a public listing. However, if you used your home address and
don't want it listed on the Whois lookup, then you will want
to list privately. The thing is, if your contact info is already on
your Web site, there is no point in spending the extra money to
list privately. Another thing to consider is that if you are writing
under a pen name and do not want your real name or personal
contact info available to the public, a private listing will be the
better option. As an author, you should protect yourself from
potentially obsessive fans—get a PO. Box and never give away
your physical home address.

Should You Pay to Play?

There is the good and the bad when it comes to pay-per-
click (PPC) advertising. While many authors wonder if this is not
the highway they should travel, the fact is, organic listings will
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always outplay those sponsored links you see across the right
side of your Google results.

Internet surfers tend to be prejudiced against paid advertis-
ing—eMarketer reported that 66 percent of consumers are
distrustful of paid listings, while 85 percent of online searchers
outright ignore sponsored links.

On the flipside, paid listings do increase visibility. Recently,
large companies with seemingly bottomless pockets are using PPC
advertising to further establish branding—much like billboard
advertising. The problem with this model is these bottomless
pockets are rapidly raising the price bar. According to Double-
Click.com’s annual search trend report, PPC costs have increased
37 percent from 2005 to 2006. This is largely due to the popular-
ity of PPC.

Keep this in mind: It takes anywhere from three to six months
to get your new Web site indexed with search engines. So, if you
have recently launched a new site, PPC can be a great way to drive
traffic to your site while you work on getting listed organically.
Typically, the amount of revenue you will bring in equals what you
pay to play. But the exposure may very well be your incentive; after
all, word-of-mouth can be your most effective advertising. This, of
course, requires that people know about you.

If you play your cards right, PPC is a great tool. Be sure you
start by doing your research and arming yourself with an arsenal
of highly relevant keywords that have high search numbers and
low competition. If your keywords are being monopolized by
large companies, like The South Beach Diet, you will likely find

that the competition is simply too stiff to make a difference.
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If you have to pay more than 20 cents per click chances
are, you are wasting money. But this is a decision you have to
make after careful consideration of all the facts. Consider the
ratio before you sink too much money into a PPC campaign. You
are looking for popular search terms with low competition.

Be sure to use keyword tools to keep track of search popular-
ity and set a limit as to how much money you are willing to invest
in your monthly PPC campaign.

You Should Be in Movies

Millions of people camped out in front of movie theatres
nationwide on the night before Snakes on a Plane was released,
so they could get tickets to the opening day’s screening. It was
practically a cult classic before it even hit the box office, which is
a good thing—because it failed once it got there.

Snakes on a Plane was primarily promoted on the Internet;
the trailer was pushed through social networking sites and rapidly
gained an Internet fan base. According to Wikipedia.com, “New
Line Cinema incorporated feedback from online users into its
production, and added five days of reshooting.”

Movie trailers have long been a successful means to
promote a film and create a buzz, but what New Line Cinema
did differently was engage interaction from its fan base. While
the film failed in the box office, bringing in a dismal $33 million
in revenue (which, incidentally, was how much the film cost to
produce), it succeeded in creating a buzz.

The lesson to be learned here is that people are hungry for
interaction. Your audience wants to feel that much closer to you;

they want to reach out and touch you, hear you, and see you in
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all your glory. So, why not give them what they want?
The answer: book videos and podcasting.

Follow the lead of New Line Cinema and create a book
video trailer, then promote it on YouTube, MySpace, and other
social networking sites where your audience hangs out. For the
most part, people love being entertained, they have very little time,
but they are still hungry for something new—book videos are the
answer. A successful book video will captivate your audience, pull
them in, and give them a taste of something that will really hit
home. Now thats memorable.

Simon & Schuster recently announced that they will be
using book videos to promote and further establish the brands
of their authors. The publisher is launching an Internet book
channel called Bookvideos.tv to be hosted on YouTube. This new
means of promoting books online is rapidly becoming the bigger
and better deal.

In addition to book videos, you could promote yourself
with video or audio podcasts that further establish your brand. If,
for instance, you have written a cookbook, you could have your
own weekly cooking show. Perhaps you are a business coach;
you could create a weekly show where you offer tips on how to
become more successful in business. Implementing unique tools
like these will catapult your marketing efforts, and chances are,
you'll be surprised at how quickly your audience will find you.

Podcasting comes from the term “Playable On Demand.”
It is literally the distribution of digital media across the Internet
through the use of syndication media (RSS and Atom feeds)

and distribution sites like YouTube (http://www.youtube.com).
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Podcasting is an effective means to promote your book because
it promotes interaction and creates a feeling of immediacy for
your audience. A video podcast is an excellent tool to reach your
market and attain added exposure for your book.

For this reason, video podcasting is becoming exception-
ally popular; its the new blog, but better. The term vlog has
become one of those 10-cent words that people throw around; it
is the shortened term for a video blog. The truth is, with today’s
technology you can easily film yourself and create your very own
podcast video to load on to your vlog.

Don't let your head spin yet; all these terms may seem
like an overwhelming number of bizarre words to add to your
vernacular, but the meat of the matter is that you are arming
yourself with the ability to promote online and sell more books.

If you are cringing at the idea of putting yourself on camera,
there are other ways. Oh yes, there are always other ways. You
should choose the tools that you are most comfortable with. For
instance, lets say you want to do that cooking show, but don't
want to be on film—film what you are doing. Strap a camera
to your head and make a podcast that shows the food being
cooked. Your viewers will get the feeling that they are the one
cooking the food. Or, if this technology seems too daunting,
consider audio podcasting.

Audio podcasting is so easy that its almost embarrassing.
All you need is a telephone, something to record your call, and
valuable information to share with your audience. There are
several ways you can record yourself.

FreeConferenceCall.com is a wonderful resource that you
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should know about anyway:. It’s a great tool for conference calling
and, like the name says, it’s free. They also offer a service where
you can pay to have your call recorded and e-mailed to you
as a link. This opens up many possibilities: you could record
interviews that you make available on your blog or Web site; you
could record a teaching session and sell it on your Web site; you
could offer free weekly classes to your audience (or sell them) —
the possibilities are endless; if you can think it up, chances are,

you can make it happen.

Two other companies that offer a similar, but more
advanced service are Audio Acrobat (http://www.audioacro-
bat.com/) and Audio Generator (http://www.audiogenerator.
com/). Both companies give you the option to add music to
your recording, and they offer a means to create the code you
need to create a professional-looking audio player. It’s as simple
as copying the code and pasting it into your Web site. This is a
great service for the do-it-yourself novice.

No matter your level of comfort, find the one thing that
works for you. Above all, start slowly. Rather than tackling
everything at once, try a few things that fit into your budget and
your schedule, and give it a try.

Let Them Eat Cake

Ideally, when a visitor lands on your site, you should collect
his/her contact info and stay in touch. In order to convince your
potential customers to give you their e-mail addresses, however,
you will need to offer them something of value.

One of the most effective ways to grab someone’s attention
is to incorporate a slide-in window. Many people, including
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myself, think that slide-ins and popups are annoying, but the
truth is, they work. The key is to offer something irresistible to
your audience—something they want. Slide-in windows are best
because they cannot be blocked, and also you can control the
number of times the window will appear to a unique visitor, as
opposed to it appearing every time that visitor clicks on your
home page.

As you write your enticing copy, consider the psychology
of your words. First, offer something of value. Once they are
interested, they will be happy to submit their e-mail address so
that the item can be e-mailed to them. This is way more effective
than saying something like: “Give us your e-mail and we will give
you this free thing.” It is all about the language; enticing language
is like a dangling carrot, or a rich, moist, gooey piece of chocolate
cake—make them want the cake.

This is known as an opt-in—you want your readers to opt
in. Offer something that is relevant to your area of expertise. Free
tips are always a hit, or perhaps you can offer a free newsletter
or e-zine, a calorie calculator that tells the user his or her ideal
caloric intake to maintain weight loss, or eight ways to gain more
time in your day; perhaps you could offer an analysis like a “How
Tired Are You?” test, or a “What is Your Stress Level?” assess-

ment.

If you are a fiction writer, you might consider holding a
contest, or having your readers submit questions to your main
character. There are many ways to grab the attention of your
readers, but the key is that you get their contact info and you stay

in touch with them.
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One other thing to consider is the value of an autoresponder.
You could offer a six-week online course on how to gain the
winning edge in business—something enticing and valuable to
your reader. Set up an autoresponder. GetResponse.com offers
an affordable monthly service. Your reader will sign up for the
class and automatically receive each of the sessions via an e-mail
for six weeks consecutively, or however you decide to set it up.
Now, you have another contact for your growing list, and your
reader is really excited about learning what you have to offer. The

best part is, once you set it up, you won't have to lift a finger.

Create A Lasting Community

As an author, youll want to create a buzz and keep
your audience coming back to your site again and again. An
excellent way to do this is to create a community among your
readers. Social networking groups are popping up all over the
Internet—people are hungry for like-minded groups they can
join. If you believe that your audience may want to congregate
on your site, then a community forum is an excellent way to

make that happen.

A community board or forum allows your readers to join
the team and talk about related subjects. It's okay if those subjects
stray a little; the point is, an entire team of people will be promot-
ing your site and, ultimately, your book(s).

Typically, a site owner will assign a team of moderators to
ensure that subject matter remains appropriate, because there will
always be someone who posts inappropriate information and/or
spam. As the community grows, your members will volunteer
their time to moderate your forum. While you will want to stay
connected with your community, it won't take that much of your
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time; in fact, your community will likely take on a life of its own,
with or without you.

There are many companies that sell or offer forum board
software: phpBB.com and vBulletin.com are two good options to
look into. The important thing is that the service you choose is
easy to maintain and doesn’t cost much; phpBB is free. Ask your
webmaster for suggestions and join a few online communities
to see how they work. A community board will always have the
name of the software creator noted at the bottom of the screen with
a link to their Web site.

According to Nielsen/NetRatings, 10 of the most popular
social networking sites saw an almost 50 percent increase in traffic
from 2005 to 2006. The number of members to MySpace rocket-
ed 367 percent, while MSN Spaces grew nearly 286 percent. The
study also included hosted blogging systems, like Yahoo! Groups
and Blogger.com.

Those are staggering numbers for an author looking to
increase traffic to a site. Even if you do not plan to start your own
community, you should join communities where your audience
hangs out. First, you join the community and casually get to
know the members; never jump in with a hard sell. You will want
to gain their trust. If your book is forthcoming, tell them that
you are an author and are looking for advice (people love to offer
advice); if they think they are helping you, they are more likely
to take interest. Second, ask the site host to review your book, or
perhaps ask if you can be a guest speaker in an open chat.

Wikipedia has a long list of social networking sites that
you can check out: http://en.wikipedia.org/wiki/List_of_social_
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networking websites. Also, Yahoo! Groups will likely have a
community of people that happen to be your target audience.

It sounds exhausting, but a little goes a long way. Join a few
and dedicate 10 minutes a week to promote yourself online. A
great place to start is MySpace; create an account and actively
seek out people who seem like they may be interested in your
genre. Many people review books on their MySpace pages (any
mention of your books will turn into a footprint that leads back

to your site); all of this equals added exposure. Always ask for a
back-link.

The Social Networking weblog (http://www.socialnet-
working-weblog.com/) lists all kinds of networking sites and
tools to help you in your networking pursuits; you may want to
bookmark this site.

Speaking of bookmarking, social bookmarking is another
hot topic these days. If you happen to have an article on your
blog that other people like, you can make it possible for them to
bookmark your article on sites like http://del.icio.us/ and http://
digg.com/. This will notify other readers of your article (added
exposure) and possibly get your article posted on other blogs
and sites across the net. You simply need to visit these sites,
check ’em out, and become a member. Can you dig it?

Tout Your Know-How With Well-Written Articles

As an author, you likely have a lot to say. Even if you do not,
chances are pretty good that you can take content out of your
book and create a few interesting and informative articles.

Now, give them away.
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One of the best ways to drive traffic back to your site is to
disseminate your information across the net. There are numerous
article databases you should submit to. You will be surprised at
how effective this method works at getting back-links to your
site. Again, if people post your article on their sites, they have
to give you credit and link back to you. Or, if someone reads
your article on the article database, like Digg.com, you will get
exposure that way. Every article you post is a link back to you;

every back-link will increase your search engine results.

* Ad Motor -
http://www.admotor.com/about/freearticlessubmission/

* American Chronicle -
http://www.americanchronicle.com/AMchronDefault.asp

* Article Alley - http://www.articlealley.com

* Articles Base - http://www.articlesbase.com/

* Article Blast - http://www.articleblast.com/

» Business Know-How - http://www.businessknowhow.
com/newsletter/articleguidelines.htm

* Buzzle.com - http://www.buzzle.com/

* DIGG - http://digg.com/

» E-zine Articles - http://www.ezinearticles.com/

* FREE Press Release Center -
http://www.free-press-release-center.info/

* Go Articles - http://www.goarticles.com/

* Google News: Getting your articles listed in Google
News (http://news.google.comy/) is icing on your prover-
bial cyber cake. There are two ways you can accomplish
this. First, log on to American Chronicle (http://www.
americanchronicle.com/AMchronDefault.asp) and scroll
down to submit work—many of the articles featured
on this site are also available on Google News; second,
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submit your articles to PRLeap.com—these will also be
made available on Google News.

* ldea Marketers - http://www.ideamarketers.com/

* I-Newswire - http://www.i-newswire.com/

* iSnare Articles - http://www.isnare.com/

* PR Leap - http://www.prleap.com/

* PR Web - http://www.prweb.com/

» WebWire - http://www.webwire.com/

Do not submit the same article to more than one submis-
sion site. Instead, change at least 25 percent of your article for
each submission, or it will be tagged as duplicate content and
will not rank well in a search result. If you were to submit one
article a month, you will guarantee new traffic each month, and
you will watch your PageRank™ skyrocket; not to mention you

might sell some books!!

Commerce Solutions

If you plan to sell books online, someone needs to collect
the money. It doesn’t necessarily need to be you. If you do
not want to be in the fulfillment business, there is nothing
wrong with linking your buyers to sites like Amazon.com,
Barnes&Noble.com, or your distributor. You can also sell your
books on eBay, which isn’t a bad idea anyway. This is a great
way to increase your exposure and get another powerful link
back to your Web site.

Many people are intimidated by the idea of collecting
cash on the net. The fact is, you have to have a secure connec-
tion—this is provided through your hosting company or your
payment gateway.
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In order to sell books directly from your site, you typically
need three things: a shopping cart, a merchant account, and a

payment gateway—but not always.

A shopping cart makes it possible for your buyers to browse
your products and buy more than one item at a time. There
are many free shopping carts available: Mal’s e-commerce, OS
Commerce, and ZenCart are three options. You will need some
coding knowledge to set these up, or your webmaster can set
one up for you. Remember, the software is free; the time it takes
someone to set it up for you is not.

A payment gateway makes it possible for the money
to transfer from the buyer to your bank/merchant account.
Authorize net is an example. They have a $99 to $200 setup
fee (it differs depending on the reseller), plus they charge you a
monthly fee and a per-transaction fee. While this may seem like
a lot, it is an excellent option if you plan to sell large quantities of
multiple items; but for most authors, this is simply too much.

A quick and easy solution to authors who have one book
is PayPal. PayPal works as your cart and your gateway. Once you
create a small business account, which will deposit funds directly
into your merchant account (upon request), you simply need to
create a Buy Now button for your site (they do this for you). It
may sound difficult, but it’s very user-friendly. The drawback is that
your buyers will not be able to buy more than one item at a time.

Google Checkout is a similar program that doesn't carry
the stigma that PayPal does. You may have received spam that
targets PayPal users; this has scared many people into thinking

that PayPal is not secure, but it is. In fact, you no longer need
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a PayPal account to purchase items with your credit card. Give
your buyers choices, like maybe Amazon.com and PayPal (or
Google Checkout).

KickStartCart.com is another option. They are reliable and
easy to use, but limiting in the fact that you pay for something
that could be and should be free—the cart. Their prices vary
depending on your needs: http://www.kickstartcart.com/
pricelist.asp. If you have a webmaster at your disposal, I suggest
Mal’s e-commerce, OS Commerce, or ZenCart—it’s free; you

own it forever.

How to Eat an Elephant-One Bite at a Time
While the Internet and its myriad slivers of opportunity can
be a daunting venture, its important to keep in mind that you
should only tackle a little at a time. Do what you are comfortable
with. Try a little here and a little there, and see what you like
best. If something is so arduous that you avoid it altogether, then

you are wasting your efforts and diluting your campaign.

It’s easy to let the months slip by without doing a single thing
to keep your marketing campaign alive. Maintain a calendar of
events and a list of ways to promote yourself and your book. This
will remind you to stay active and on track.

Anewsletter is a great way to maintain constant momentum,
build a buzz, and remind your audience to tell others about you.
Anything you do to put your name in front of your readers is a
good thing. But, this may not be the best option for you, and
that’s okay. Not every marketing effort needs to be time consum-
ing or even expensive—there are many great ways to promote

yourself on the net.
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Here’s a good place to start: Find some blogs that you enjoy
reading and stay on top of the latest trends within your market—
stay on top of your competition.

Read at least one SEO blog a month, preferably one that
speaks your language. There are many industry experts who offer
marketing newsletters and blogs. Usually one good lead will lead
to another.

As you plan your marketing campaign, create a list of goals
and share them with your friends and family. It’s possible that
someone in your network will have the means to make your
goals a reality. The more support you have, the more likely you
are to succeed. So get out there and grab your slice of cyber-
pie in the sky, because your Web site should be your most
powerful marketing tool.

Free Internet Tools and Programs

What is your competition doing? This nifty tool allows you
to see how you stack up against your competition. Are you using
similar content? You can also check your own site for similar
content throughout. This is a good way to see if you need to
beef up your content and write more-effective marketing copy:
http://www.webconfs.com/similar-page-checker.php

Analyze your site and your competition at least once a
month. Also, add new content monthly or more often.

Check your site for broken links at least once a month:
www.dead-links.com. Both search engines and your visitors
dislike broken links. You will have no way of knowing if a site
you link to has gone down unless you check. Plus, Web code
is fickle: sometimes a simple change in code will break a link.

4 |



Internet Marketing

As you research your key terms, you need to ensure that
they are effectively used throughout your site. This keyword
density tool will help you ensure that your site is using those
well-researched terms and will also help you check up on
your competition: http://www.webconfs.com/keyword-density-
checker.php

See how popular you are. You can find out how many other
sites link to yours with this tool: http://www.linkpopularity.com/

If you are looking to establish a newsletter on your site,
consider ConstantContact.com. They offer a 60-day trial period
and have excellent customer service: http://www.constantcon-

tact.com

A great site to visit often is Marketleap.com; they offer
many {ree search engine optimization tools to analyze your site:
http://www.marketleap.com/services/freetools/default. htm

Customer Focus Calculator—does your Web site focus on
you or your customers? Find out here: http://www.futurenowinc.

com/wewe. htm
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GLOSSARY
OF TERMS*

Affiliate Program - Affiliate marketing is a method of promot-
ing Web businesses (merchants/advertisers) in which an affiliate
(publisher) is rewarded for every visitor, subscriber, customer,
and/or sale provided through his/her efforts.

Algorithm - Search engines use mathematical calculations
(algorithms) to determine the importance of a site’s ranking.

ALT Tag - The alt attribute is used in HTML and XHTML
documents to specify text that is to be rendered when the element
to which it is applied cannot be rendered.

Anchor Text Link - The anchor text or link label is the visible,
clickable text in a hyperlink. Anchor text is the text a user clicks
when clicking a link on a Web page.

Atom Feed - Web feeds allow software programs to check for
updates published on a Web site. To provide a Web feed, a site
owner may use specialized software (such as a content manage-
ment system) that publishes a list (or “feed”) of recent articles or
content in a standardized, machine-readable format. The feed
can then be downloaded by Web sites that syndicate content
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from the feed, or by feed-reader programs that allow Internet
users to subscribe to feeds and view their content

Autoresponder - An autoresponder is a computer program that

automatically answers e-mails sent to it.

Back-Link - Back-links are incoming links to a Web site or Web
page. The number of back-links is an indication of the popularity
or importance of that Web site or page. In basic link terminol-
ogy, a back-link is any link received by a Web node (Web page,
directory, Web Site, or top-level domain) from another Web node
(Bjorneborn and Ingwersen, 2004). Back-links are also called

incoming links, inbound links, inlinks, and inward links.

Blacklisted - a blacklist is an access-control mechanism that

tells the system to grant access to everybody, except members of
the blacklist.

Blog - A blog (short for Web log) is a Web site where entries are
made and displayed in a reverse chronological order.

Blogger - 1. One who blogs. 2. Blogger is a blog publishing
system. It was created by Pyra Labs, which was bought by Google
in 2003.

Branding - A brand is a name, logo, slogan, and/or design
scheme associated with a product or service. Brand recogni-
tion and other reactions are created by the use of the product
or service, and through, the influence of advertising, design,
and media commentary. A brand is a symbolic embodiment
of all the information connected to the product and serves to
create associations and expectations around it. A brand often

includes a logo, fonts, color schemes, symbols, and sound,
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which may be developed to represent implicit values, ideas,
and even personality.

Browser - A Web browser is a software application that enables a
user to display and interact with text, images, and other informa-
tion typically located on a Web page at a Web site on the World
Wide Web or a local area network. Text and images on a Web
page can contain hyperlinks to other Web pages at the same or
different Web site. Web browsers allow a user to quickly and
easily access information provided on many Web pages at many
Web sites by traversing these links. Web browsers format HTML
information for display, so the appearance of a Web page may
differ between browsers.

Buzz Button - A term I created to define a box or button that
draws the attention of the viewer and creates a buzz about a

concept or product.

Click-Through Rate - Click-through rate or CTR is a way of
measuring the success of an online advertising campaign. A CTR
is obtained by dividing the number of users who clicked on an
ad on a Web page by the number of times the ad was delivered
(impressions). For example, if your banner ad was delivered 100
times (impressions delivered) and one person clicked on it (clicks
recorded), then the resulting CTR would be one percent.

Flash Programming - Since its introduction in 1996, Flash
technology has become a popular method for adding animation
and interactivity to Web pages; several software products,
systems, and devices are able to create or display Flash. Flash
is commonly used to create animation, advertisements, various

Web-page components, to integrate video into Web pages, and
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more recently, to develop rich Internet applications.

Google Image Search - In December 2001, Google announced
Google Images, which allows users to search the Web for image
content. The keywords for the image search are based on the
filename of the image, the link text pointing to the image,
and text adjacent to the image. When searching for an image,
a thumbnail of each matching image is displayed. Then when
clicking on a thumbnail, the image is displayed in a frame at the
top of the page and the Web Site on which that image was found
is displayed in a frame below it, making it easier to see from

where the image is coming.

Head Tag - The Head element contains information about the
current document, such as its title, keywords that may be useful
to search engines, and other data that is not considered document

content.

Hosting Provider - An Internet hosting service is a service that
runs Internet servers, allowing organizations and individuals to

serve content to the Internet.

HTML - HTML, short for Hypertext Markup Language, is the
predominant markup language for the creation of Web pages. It
provides a means to describe the structure of text-based informa-
tion in a document—by denoting certain text as headings,
paragraphs, lists, and so on—and to supplement that text with
interactive forms, embedded images, and other objects.

Hyperlink - A hyperlink (often referred to as a link), is a
reference or navigation element in a document to another section
of the same document, another document, or a specified section
of another document, that automatically brings the referred
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information to the user when the navigation element is selected
by the user. As such it is similar to a citation in literature, but
with the distinction of automatic instant access. Combined with
a data network and suitable access protocol, a computer can be
instructed to fetch the resource referenced.

Index Page - The home page of a Web site.

Indexing - This is how data is collected, parsed, and stored to
facilitate fast and accurate retrieval by a search engine.

IP Address - An IP address (Internet Protocol address) is a unique
address that certain electronic devices use in order to identify
and communicate with each other. Just as each street address
and phone number uniquely identifies a building or telephone,
an [P address can uniquely identify a specific computer or other
network device on a network.

Keyword(s) - A keyword in an Internet search is one of the words
used to find matching Web pages. It was popularized during the
early days of search engine development, as it was not possible to
ask natural language questions and find the desired sites. Search-
es gave the best results if only a few keywords were chosen and
searched for. These “keywords” captured the essence of the topic
in question and were likely to be present on all sites listed by the

search engine.

Keyword Density - The percentage of words on a Web page that
match a specified set of keywords. In the context of search engine
optimization, keyword density can be used asa factor in determin-
ing whether a Web page is relevant to a specified keyword or
keyword phrase. Due to the ease of managing keyword density,
search engines usually implement other measures of relevancy
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to prevent unscrupulous Webmasters from creating search spam
through practices such as keyword stuffing.

Link Popularity - Link popularity is a measure of the quantity
and quality of other Web sites that link to a specific site on the
World Wide Web. Search engines such as Google use a special
link-analysis system to rank Web pages. Citations from other
WWW authors help to define a site’s reputation. The philosophy
of link popularity is that important sites will attract many links.
Content-poor sites will have difficulty attracting any links. Link
popularity assumes that not all incoming links are equal, as an
inbound link from a major directory carries more weight than
an inbound link from an obscure personal home page. In other
words, the quality of incoming links counts more than sheer
numbers of them.

Merchant Account - A merchant account allows a business to
accept credit cards, debit cards, gift cards and other forms of
payment cards. This is also widely known as payment processing
or credit card processing.

Meta Tag - Meta elements are HTML elements used to provide
structured metadata about a Web page. Such elements must be
placed as tags in the head section of an HTML document.

Meta Data - The simplest definition of metadata is that it is data
about data. An item of metadata may describe an individual data
item or a collection of data items. Metadata is used to facilitate
the understanding, use and management of data. The metadata
required for this will vary with the type of data and context of
use. So, in the context of a library, where the data is the content of
the titles stocked, metadata about a title might typically include
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a description of the content, the author, the publication date and
the physical location. In the context of a camera, where the data
is the photographic image, metadata might typically include the
date the photograph was taken and details of the camera settings.
In the context of an information system, where the data is the
content of the computer files, metadata about an individual data
item might typically include the name of the field and its length.
Metadata about a collection of data items, a computer file, might
typically include the name of the file, the type of file and the
name of the data administrator.

Nielsen/NetRatings - When TV viewers or entertainment
professionals in the United States mention “ratings” they are often
referring to Nielsen Ratings, or Nielsen/NetRatings, a system
developed by Nielsen Media Research to determine the audience
size and composition of television programming. Nielsen Ratings

are offered in over forty countries.

Newsreader - An aggregator, or news aggregator or feed reader
is a client software that uses Web feed to retrieve syndicated Web
content such as blogs, podcasts, vlogs, and mainstream mass
media Web sites or, in the case of a search aggregator, a custom-
ized set of search results.

Open Directory - The Open Directory Project (ODP), also
known as DMOZ (from directory.mozilla.org, its original domain
name), is a multilingual open-content directory of World Wide
Web links owned by Netscape that is constructed and maintained
by a community of volunteer editors.

Optimization - Search engine optimization (SEO), a subset of
search engine marketing, is the process of improving the volume
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and quality of traffic to a Web site from search engines via
“natural” (“organic” or “algorithmic”) search results. Usually, the
earlier a site is presented in the search results, or the higher it
“ranks,” the more searchers will visit that site. SEO can also target
different kinds of search, including image search, local search,
and industry-specific vertical search engines.

As a marketing strategy, SEO considers how search algorithms
work and what people search for in order to increase a site’s
relevancy. SEO efforts may involve a site’s coding, presentation,
and structure, as well as fixing problems that could prevent search
engine indexing programs from fully spidering a site. Other,
more noticeable efforts may include adding unique content to a
site, and making sure that the content is easily indexed by search
engines and also appeals to human visitors.

Opt-in - Also known as permission marketing is where the
recipient agrees to receive marketing information or materials

like a newsletter or a tips sheet via e-mail.

PageRank™ - Google’s link-analysis algorithm that assigns a
numerical weighting to each element of a hyperlinked set of
documents, such as the World Wide Web, with the purpose of

“measuring” its relative importance within the set.

Page Title - Also known as a title tag. This is the title of a Web
page as determined by the programmer or site owner. A page
title will appear above the address bar of an Internet browser; not
all browsers show page titles. The page title is what appears as
the heading in a SERP.

Podcast - A podcast is a digital media file, or a series of such
files, that is distributed over the Internet using syndication feeds
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for playback on portable media players and personal computers.
A podcast is a specific type of Webcast that, like radio, can mean
either the content itself or the method by which it is syndicat-
ed; the latter is also termed podcasting. The host or author of a
podcast is often called a podcaster. Podcasting comes from the
term “Playable On Demand”.

Popup - Pop-up ads or popups are a form of online advertis-
ing on the World Wide Web intended to increase Web traffic or
capture e-mail addresses. It works when certain Web sites open
a new Web browser window to display advertisements. The
pop-up window containing an advertisement is usually generat-

ed by JavaScript, but can be generated by other means as well.

RGB - The RGB color model or RBG color standard is an
additive model in which red, green, and blue are combined
in various ways to reproduce other colors. The name of the
model and the abbreviation RGB come from the three primary
colors, red, green, and blue, and the technological develop-
ment of cathode ray tubes that could display color instead of a
monochrome phosphoresence (including grey scaling) such as

black-and-white film and television imaging.

RSS - Real Simple Syndication or Rich Site Summary is a family
of Web feed formats used to publish frequently updated digital
content, such as blogs, news feeds or podcasts.

Search Engine - A Web directory listing of Web sites organized
in a hierarchy or interconnected list of categories.

Search Engine Submission - Search engine submission is how
a Webmaster submits a Web site directly to a search engine.
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SERP - A search engine results page is the listing of Web pages
returned by a search engine in response to a keyword query. The
results normally include a list of Web pages with titles, a link to
the page, and a short description showing where the keywords
have matched content within the page. A SERP may refer to a
single page of links returned, or to the set of all links returned
for a search query.

Server - In information technology, a server (also called a server-
application) is an application program that accepts connections
in order to service requests by sending back responses.

Shopping Cart - Shopping cart software is used in e-commerce
to assist people making purchases online. The software allows
online shopping customers to “place” items in the cart. Upon
“checkout” the software typically calculates a total for the order
including shipping and handling (i.e. postage and packing) and
taxes, if applicable.

Social Bookmarking - Social bookmarking is a way for Internet
users to store, classify, share and search Internet bookmarks.

Spam - Spam is e-mail that is both unsolicited by the recipient
and sent in substantively identical form to many recipients.

Spider - A Web crawler (also known as a Web spider or Web
robot) is a program or automated script, which browses the
World Wide Web in a methodical, automated manner.

Splash Page - The page of a Web site that the user sees first
before being given the option to continue to the main content
of the site. Often a splash page will consist of animated graphics
and sounds that entice the user into exploring the rest of the Web
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site. Some splash pages will bring the user to the main Web site
automatically, and some require the user to click on a link that
will load the main page. A splash page is sometimes referred to
as a splash screen. (Webopedia definition).

Sponsored Link - Text-based advertisement that describes an
advertisers Web site and the products and services offered. A
hyperlink is included, so that interested consumers may click on
the advertisement and go to the advertised site.

Top-Level Domain - A top-level domain (TLD), sometimes
referred to as a top-level domain name (TLDN), is the last part
of an Internet domain name; that is, the letters which follow the
final dot of any domain name. For example, in the domain name
www.example.com, the top-level domain is com (or COM, as
domain names are not case-sensitive). (Wikipedia definition).

URL - Uniform Resource Locator (URL) is an exact Web address
where a Web page is stored and retrieved.

Urchin - Google purchased Urchin Software Corporation (a San
Diego based web analytics company) in 2005. Urchin is a web
site analytics solution used by web site owners and marketers
to better understand their users’ experiences, optimize content
and track marketing performance. Urchin tools are available as a
hosted service, a software product and through large web hosting
providers. These products are used by thousands of popular sites
on the net, (http://battellemedia.com/archives/001360.php).

URL Forwarding - URL forwarding, also called domain redirec-
tion and domain forwarding, is a technique for making a Web
page available under many URLs.
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Viral Marketing - Marketing techniques that use pre-existing
social networks to produce increases in brand awareness,
through self-replicating viral processes, analogous to the spread
of pathological and computer viruses. It can often be word-of-
mouth delivered and enhanced online; it can harness the network
effect of the Internet and can be very useful in reaching a large
number of people rapidly. (Wikipedia definition).

Webmaster - A Webmaster is a person responsible for design-
ing, developing, marketing, and, or maintaining Web site(s). The
Webmaster of a Web site may also be called a system administra-
tor, the author of a site, or the Web site administrator.

*All text, unless otherwise attributed, is available under the
terms of the GNU Free Documentation License.
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